	MEDIA RELEASE


DATE: (Month/Day/Year)
Eye Catching Headline (Insert Here)
In the first paragraph, describe why this event, announcement or achievement might be of interest to people or some aspect that will really GRAB them.
In the second paragraph, give relevant details: where the event is and when it opens, why something has been decided/sold/bought, who has given funding and why (a dollar figure should be included) or why this issue/matter is important.
In the third paragraph, state who is involved, some background details to the event/issue and what’s involved or the importance of achievement.
If there is an unusual element to what’s involved, describe this here and what is interesting about it.
Provide quotes from the main spokesperson, event organiser or relevant person here, after doing the above, describing what’s involved in the issue/announcement/achievement:
Example: 
City of Cockburn museum curator Gerald McShane said passionate volunteers were needed to help with a wide range of duties at the newly-established Aubin Grove Precinct Museum in Cockburn Avenue.
"We're looking for willing hands to help with everything from putting up displays, undertaking heritage research and looking after the photographic collection to giving talks and acting as guides,” he said.
Make sure you provide enough information in the release so the media can write a story, even if they are unable to contact your key spokesperson. Also give details of anything interesting they can film or photograph.
PHOTO CAPTIONS:
All photos must be at least 300dpi and in jpeg format. If there are people in the photo, their names and titles must be included.
XXX.jpg: Describe the photo here… 
END OF MEDIA RELEASE

For more information or to arrange an interview, contact XXX on [phone number(s)] or [e-mail].  (These details, especially a phone number, are vital, especially if radio or television want to interview someone) 
